BUILDING CYBERSECURITY .
RESEARCH THE MEDIA WANTS RESULTS

€y SWIMLANE

ESTABLISHING A GO-TO RESOURCE FOR THE Swimlane issued three reports between May 2024 and
LATEST SECURITY AUTOMATION TRENDS January 2025 that received

SITUATION This includes 6 tier 1 trade articles and
@ Competitors were making inroads with the media by consistently publishing

threat research. “Media relations for tech companies, especially in

Swimlane turned to 10Fold to increase its brand visibility by establishing the cybersecurity, is ruthless. It’s a mad dash to find the perfect
company as a go-to resource for the latest agentic Al, automation and relevance, timing, and frequency that resonates with journalists
security operations trends. while meeting the outcome expectations of the client. 10fold
APPROACH understands this well! Their approach with quick, focused
x(j" research timed to the news cycle has helped us cut through the
L)go 10F0b|d's anallysis revealedda sa;L_Jrated resea;ch I?nfhscar?er.] Prelsentinfg large noise and get meaningful coverage, including in Forbes. As a
o numpers No Ionger secured media coverage due to the nign volume o :
vendor research. Findings must be surprising to stand out. valued partnes,they de _more than keepipace WitIEIRChSS
they’re focused on putting our brand at the forefront.”

10Fold gathered feedback from reporters that indicated annual "State of
Security" reports were losing impact. Media cited time constraints and shared
concise content at a regular cadence was more effective.

10Fold worked with Swimlane and a third-party research partner to create a
series of short, point-in-time reports in easy-to-digest formats that explored
how security teams were leveraging automation. 10Fold ensured the

research partner could move quickly so that data could be leveraged to break MAGAZINE teChradar
=

into trending storylines.

As a result, 10Fold and Swimlane created a format that is recognizable and
digestible for reporters, building credibility as a source that understands the
needs and wants of reporters.
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